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European Green Deal



Key 
Value

Chains

Less 
Waste

More 
Value

Sustainable 
Product Policy 

Framework

Electronics and ICT
Batteries and vehicles
Packaging
Plastics
Textiles
Construction and buildings
Food, water and nutrients

Reduce Waste
Reduce Waste Exports
Boost market for high quality and 
safe secondary raw materials

Getting the Economics Right

Financial Markets

Global Level Playing Field

Investments and R&I

Monitoring

Making circular economy work for 
people, regions and cities 

Circular economy as a requisite for 
climate neutrality 

35 actions

Circular Economy Action Plan – March 2020

Sustainable Products Initiative
Empower consumers for the green 
transition
Substantiation of Green Claims 
Consumer Electronics Initiative



o Improve product durability, reusability, upgradability and 
reparability

o Increase recycled content and facilitate remanufacturing

o Restrict further single-use, counter premature obsolescence, 
ban the destruction of unsold durable goods

o Incentivise product-as-a-service

o Reduce further carbon and environmental footprints

o Digitalisation of product information

o Link incentives to sustainability performance levels

o Address social aspects throughout the lifecycle where feasible

Priority: electronics, ICT, textiles, furniture and intermediate products such as steel, 
cement, chemicals

Sustainable Products Initiative Objectives
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Some elements under assessment (non-exclusive list)
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Methodological approach(es) for 
assessment of environmental 
performance of products 

Performance class Incentives 
• Public procurement measures
• VAT rates
• Reputational effects 
• Extended producer responsibility fees

Digital Product Passport
• Strategic tool to digitalise supply 

chains
• Key tool also for other policies 

(e.g. CBAM, green claims)

Revision of Ecodesign Directive
• Wider product coverage
• Full life cycle 
• All environmental impacts
• Social impacts
• Strengthened enforcement

Internal Market



Internal Market

The Digital Product Passport (DPP)

A structured collection of product 

related data with predefined 

scope and agreed data 

ownership and access rights 

conveyed through an unique 

identifier

WHAT

Decentralised system 

linked with the European 

Dataspace for Smart 

Circular Applications 

(EDSCA). 

HOW

Information related to 

sustainability, circularity, value 

retention for re-

use/remanufacturing/recycling

. 

SCOPE



The DPP business case

Tracking of raw materials 
extraction/production, 
supporting due diligence 
efforts 

Enable manufacturers to create products 
digital twins, embedding all the information 
required either by or by customers in B2B 
transactions

Tracking the life story of a product, enabling 
services related to its remanufacturing, 
reparability, second-life, recyclability, new 
business models

Benefit market surveillance 
authorities and customs 
authorities, by making 
available information they 
would need to carry out their 
tasks

Make available to public authorities and 
policy makers reliable information. Enable 
to link incentives to sustainability 
performance

Allow citizens to have access to relevant and 
verified information related to the 
characteristics of the products they own or are 
considering to buy/rent (e.g. using apps able to 
read the identifier
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Thank you!

michele.galatola@ec.europa.eu
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